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NATIONAL GEOGRAPHIC INVESTS FURTHER IN LICENSING & 

CONSUMER PRODUCTS  
WITH HIRE OF CONSUMER LICENSING DIRECTOR TO EXPLORE NEW OPPORTUNITIES 

SYDNEY THURSDAY 25 MAY 2017: National Geographic Partners Australia continues to reinvigorate the local 

business with the hire of Elie Mansour into the newly created position Director of Consumer Products & Licensing 

Australia. Effective from Monday 15 May 2017, Elie’s role is to foster partnerships to build National Geographic’s 

retail and licensing business across ANZ. With a heritage of 129 years to draw from, including a rich archive of 

photography that can extend to related apparel and outdoor equipment through to consumer experiences, 

National Geographic Partners is poised and ready to explore new opportunities and brand initiatives.  

Elie most recently held the role of Licensing Director at WME-IMG. Previous roles include Head of Consumer 

Products for BBC Australia, and as well as having worked with Disney, he has extensive experience in Asia and 

the Middle East. “I’m excited and privileged to be joining such a prestigious and beloved brand that generations 

have grown up with” said Elie “I look forward to working with an exceptional team to grow new and the already 

growing consumer licensing partnerships, to positioning National Geographic as the premium outdoor and lifestyle 

brand in Australia.”  

This appointment reflects National Geographic Partner’s commitment to expand its international licensing 
initiatives under the global leadership of Rose Zeegers – a former Mattel executive who was appointed global 
EVP Consumer Products and Experiences in December 2016. Rosa’s mission is to leverage the unbelievable 
power and reach of the brand across global consumer product licensing, travel, location-based entertainment and 
National Geographic Live businesses. Elie will work closely with Iggy Yip, Nat Geo Partners’ Director of Licensing 
Asia Pacific & Middle East. 

ANZ’s Managing Director, Jacqui Feeney said “Elie is a richly entrepreneurial executive who will bring great 
energy to National Geographic’s ambitions across consumer product licensing and partnerships. National 
Geographic empowers and enriches the explorer in all of us. Elie has a remit to deliver authentic products and 
experiences that will help support science, conservation and ultimately more exploration.”  

National Geographic Partners launched the “Further” rebrand in October 2016 across Australia and globally. For 

the first time National Geographic’s world-class media platforms were editorially aligned to be multiplatform and 

increasingly premium including the channel and programming, the magazine, nationalgeographic.com.au, and all 

of the company’s social and digital platforms. These evolutions all further build on the expanded joint venture with 

21st Century Fox and cements National Geographic’s position as a leader in premium content with an unparalleled 

global reach.  
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National Geographic Partners LLC 

National Geographic Partners LLC, a joint venture between the National Geographic Society and 21st Century Fox, combines 

National Geographic television channels with National Geographic’s media and consumer-oriented assets, including National 

Geographic magazines; National Geographic Studios; related digital and social media platforms; books; maps; children’s media; 

and ancillary activities that include travel, global experiences and events, archival sales, catalog, licensing and e-commerce 

businesses. A portion of the proceeds from National Geographic Partners LLC will be used to fund science, exploration, 

conservation and education through significant ongoing contributions to the work of the National Geographic 

Society. Visit www.nationalgeographic.com also Facebook, Twitter, Instagram, Google+, YouTube, LinkedIn and Pinterest. 

 

National Geographic Reach Statistics: 

National Geographic reaches 730m consumers a month. 

The TV channel reaches 438m households in 172 countries and is translated into 43 languages. 

NG magazine has 54m print and digital readers in 35 languages, plus counts 4.1m kids as readers across 15 languages. 

NG is the No. 1 brand on Instagram, with 100m followers, bringing its total to 316m fans across all social platforms.

http://www.nationalgeographic.com/
https://www.facebook.com/natgeo
https://twitter.com/natgeo
http://instagram.com/natgeo
https://plus.google.com/+NatGeo/posts
https://www.youtube.com/natgeo
https://www.linkedin.com/company/national-geographic-society?trk=top_nav_home
https://www.pinterest.com/nationalgeographic/

